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The Power of Leadership
Convermat is a leading global supplier of parent
rolls of tissue worldwide. Our unsurpassed
network of strategic alliances, resources and
industry knowledge will help your business grow
stronger and achieve higher profit results.

The Power of Reliability and Speed
Convermat can deliver a continuous stream of
tissue as we consistently maintain capacity balance
for many of the leading global tissue players.

The Power of World Reach
With our extensive network of global sources and

customer reach, Convermat is uniquely positioned

to offer the best price in any market condition and

in any location around the globe. 

The Power of Professional Service
Our expert staff can handle all aspects of your

requirements including transportation,

import/export protocols, documentation, technical

specifications, testing lab, foreign currency

management, credit risk, and all relevant sales

services. 

Let the power of our world work for you.

YOUR SINGLE SOURCE FOR TISSUE SINCE 1976
Toilet Tissue | Facial Tissue | Toweling | Napkins | Specialty Wadding | TAD | DRC | Air-Laid | Wipes

Let the power of our world
work for you.

www.convermat.com

T 516 . 487 . 7100 
F 516 . 487 . 7170

New York | California | Florida | Wisconsin
Hong Kong | Mexico
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At Ashland, our R&D has led to a proven portfolio of creping and release chemistries 

for both light dry crepe and structured sheet operations. And we’ve got even more 

in the pipeline, plus extensively trained application teams to make sure our solutions 

perform effectively in your unique environment. See how a superior coating 

program can deliver exceptional machine performance and sheet quality.

Experience the Ashland Advantage today.

® Registered trademark, Ashland or its subsidiaries, registered in various countries
TM Trademark, Ashland or its subsidiaries, registered in various countries
© 2013, Ashland
AD-12113 

ashland.com
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Older	
  Generations Millennials Looking	
  for	
  Work	
  Online

Command	
  and	
  control	
  Management	
  Style Active,	
  involved	
  leadership

Visit	
  Company	
  Websites	
  to	
  learn
	
  more	
  about	
  prospective	
  Employers 75%

Individually	
  focused	
  work Collaborative,	
  teamwork

Use	
  job	
  boards	
  (Monster,	
  CareerBuilder,	
  Jobster)
65%

Managed	
  flow	
  of	
  Information Unstructured	
  flow	
  of	
  information Use	
  social	
  networking	
  sites	
  (LinkedIn,	
  FaceBook) 25%
Job	
  security Employability
Work	
  =	
  Income Work	
  =	
  income	
  and	
  personal	
  enrichment
Structure No	
  Structure,	
  flexibility	
  is	
  highly	
  valued

Inward	
  Looking Outward	
  looking Time	
  at	
  Entry-­‐Level	
  Position
Influence	
  through	
  organization,	
  position Influence	
  through	
  networks,	
  communities Less	
  than	
  one	
  year 16%

One	
  to	
  two	
  years 24%
Three	
  to	
  five	
  years 16%
Six	
  years	
  or	
  more 22%
Not	
  Sure 19%

Work	
  Environment

Manager	
  that	
  they	
  respect	
  and	
  learn	
  from 8,74
Working	
  with	
  enjoyable	
  people 8,69
Work/Personal	
  life	
  balance 8,63
Having	
  a	
  short	
  commute 7,55
Working	
  for	
  a	
  socially	
  responsible	
  company 7,42

Higher	
  Pay 4,63
Better	
  Perks	
  and	
  benefits 4,44
More	
  opportunities	
  for	
  advancement 4,22
More	
  interesting	
  work 4,14
Shorter	
  commute 3,99

Factors	
  to	
  leave	
  one	
  job	
  for	
  another
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25 - 26 September 2014
(Conference)
WOW Convention Center
Istanbul, Turkey

For sponsorship enquiries at 
Tissue World Istanbul 2014 contact the 

Tissue World team at info@tissueworld.com

 

Your gateway to the growing tissue industry in 
Eastern Europe, Russia, CIS, Middle East, Central Asia and Africa.

REGISTRATION NOW OPEN!

Portfolio Organised by Official Magazine

In Istanbul, from 25 - 26 September 2014 an important gathering of key influencers and decision makers from 
the tissue business will meet at the Tissue World Istanbul 2014 Conference.  Serving as a continuous education 
platform, the event will be a meeting point not to be missed by anyone who works in the tissue business in the 
region and wants to be in tune with the absolute latest information which can help do the job better and more 
profitably.

ISTANBUL
Connecting the East 

and West. 

ISTANBUL
Connecting the East 

and West. 

www.tissueworld.com/Istanbul

With the theme The Tissue Industry at the Crossroads of a New Era the conference will be kicking off with important 
insight from top-level speakers from different angles:

› Professor Soli Ozel will outline political and strategic developments of the regions that surround Turkey in
historical perspective with his presentation: “After the Dreams and Catastrophes are over: Turkey and its 
Neighbourhood in the Next Decade”;

› An in-depth presentation covering the macro-economic trends by  A. Boltho, Emeritus Fellow, Magdalen College, 
University of Oxford, with a presentation entitled: "Economic Recovery in the US and Europe: Risks and Uncertainties 
in the Middle East and Russia and the Implications in the Regional Tissue Industry.

This comprehensive 2 days Conference will cover a wide variety of critical and newsworthy topics on 
management, markets, energy, sustainability, technology, productivity, operations and competitiveness in the Tissue 
Industry.  Please visit tissueworld.com/Istanbul to learn more and register!

For sponsorship enquiries at Tissue World Istanbul 2014 visit www.tissueworld.com/Istanbul
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All marks used are trademarks and/or registered trademarks of Henkel and its affiliates in the U.S., Germany and elsewhere.  © 2014 Henkel Corporation. All rights reserved. 11720 (6/14)

MAKE YOUR TRANSITIONS SMOOTHER, SIMPLER AND FASTER  
WITH HENKEL’S TECHNICAL EXPERTISE.

As the adhesives market leader, Henkel is your  
global partner for all types of applications  

in the tissue & towel industry.

HENKEL DELIVERS SOLUTIONS...
SEAMLESS TRANSITION.
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© Buckman Laboratories International, Inc.  All rights reserved.

Achieve a higher 
degree of softness.

Apply Buckman® 691  
wet end lotion.

A higher degree of softness.  
And a higher degree of service.  

You can expect both from Buckman.  
To learn more, contact your  

Buckman tissue representative,  
or visit buckman.com.

Commitment is the best chemistry.

Buckman691Ad_HalfPgVertical.indd   1 5/21/14   1:38 PM
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SCOT T’S  NEEDS
TO SCOT EC SOLUTIO N S

www.toscotec.com
Every Toscotec system delivers 
maximum energy efficiency with 
minimum environmental impact.

Toscotec Service Team is the division of professionals available worldwide to add customer value 
through tailor made, integrated solutions:

  Start-up, follow-up and maintenance inspection
  Worldwide customer care 24/7 
  Expert assistance for yankee dryers and roll parts
  Spare Parts service
  On - site training & training programs.

The Toscotec service team also provides expert process consulting to upgrade existing equipment
and assess the best way to increase production process efficiency, improve end product quality
and reduce consumption to a minimum.

page_24_ad.indd   1 20/06/14   19:17



Meet leading LOCAL and INTERNATIONAL suppliers and 
manufacturers at the regions only dedicated Tissue event – 
Tissue World Asia 2014!
Held in Shanghai in November 2014 the event is set to attract key global players form the tissue 
industry. Tissue World Asia offers a highly valuable platform for tissue makers and converters from 
across Asia and around the world to meet and do business. An event you simply can’t miss!

Here’s what you can expect at Tissue World Asia 2014

- Enhanced learning and networking opportunities on the show floor
- Great line-up of speakers at the Tissue World Asia Conference
- New conference sessions and workshops offering in-depth analysis on the growing tissue industry
- Numerous opportunities to advance your business connections and build new contacts from across the globe

Trade Show: 11 – 13 November 2014
Conference: 12 - 13 November 2014
Shanghai International Exhibition Center 
Level 1, INTEX Shanghai
Shanghai, China

For more information visit 
www.tissueworld.com 

For more information visit www.tissueworld.com or contact the Tissue World Team 
at info@tissueworld.com

Co-organised byOrganised byPortfolio Official Magazine Join us on WeChat

ID: UBM_PaperShow www.tissueworld.com/Shanghai 

TWAsia_INVITATION_TWM.indd   1 6/23/2014   11:09:24 AM
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ASIA PACIFIC & EUROPE
UBM MEDIA (SINGAPORE)
PTE LTD
6 Shenton Way #15-08
OUE Downtown 2
Singapore 068809

Damian Goh
Tel: +65 6592 0786
Fax: +65 6438 6090
Email: damian.goh@ubm.com

AMERICA
UBM ASIA LTD 
SAN FRANCISCO
303 2nd Street, 9th FL
San Francisco, 
CA 94107, USA

Alvina Kwok
Tel: +1 415 947 6608
Fax: +1 415 947 6742
Email: alvina.kwok@ubm.com

CHINA
CNTA SCIENCE & 
TECHNOLOGY CO LTD
1525 Zhong Shan Xi Road
Room 118, Technology & Trading Plaza
Shanghai 200235, China

Annie Liu 
Tel: +86 21 6464 1527 
Fax: +86 21 6481 2993
Email: info@cnta.org

KOREA
UBM KOREA CORPORATION
8F, Woodo Bldg
#129-3, Sangbong-Dong
Jungrang-Gu, Seoul 131-861
Korea

Enoch Jeong
Tel: +82 2 6715 5400
Fax: +82 2 432 5885
Email: enoch.jeong@ubm.com

JAPAN
UBM JAPAN CO LTD
2nd Floor, Kanda 91 Building
1-8-3 Kaji-Cho, Chiyoda-ku
Tokyo 101-0044
Japan

Yohei Fujioka
Tel: +81 3 5296 1020
Fax: +81 3 5296 1018 
Email: yohei.fujioka@ubm.com

For more information on exhibiting or attending the show, please contact your nearest sales o�ce

13 - 15 MAY 2015
WWW.ANEX2015.COM

ASIA’S 
LARGEST
NONWOVENS
EXHIBITION

SHANGHAI WORLD EXPO EXHIBITION
AND CONVENTION CENTER

ASIA NONWOVEN
FABRICS ASSOCIATION

CNTA SCIENCE
& TECHNOLOGY

CO., LTD.

UBM MEDIA
(SINGAPORE)

PTE LTD

SHANGHAI TECHNOLOGY
CONVENTION & EXHIBITION

CO., LTD

SPONSORED BY

CHINA TECHNOLOGY
MARKET ASSOCIATION (CTMA)

ORGANISED BY

COMBINED WITH
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Save money producing electricity, 
heat and  hot air simultaneously

Generating power with our highly flexible 

gas turbine packages contributes to sustainable 

development, enabling you to meet your growing 

need for greater power, efficiency and availability - 

all while helping to protect our environment.

There has never been a more opportune time to review 

your energy strategy. 

Contact Turbomach at +41 91 851 1511 or visit us at 

www.turbomach.com

Upgrading your plant
with Turbomach
supports a green 
environment.

Are You reAdY To 
SAve moneY?
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Lars Halén

senior manager,
FOEX Indexes

Timo Teräs

managing director,
FOEX Indexes

PIX values, $ or  / metric tonne 13.5.2014

Product PIX Change from Change from
latest values previous week % beg .of year %

Pulp NBSK USD 923,93 $ 0,80 $ 0,09 15,57 $ 1,71
Pulp NBSK EUR 670,44 4,50 0,68 4,19 0,63
Pulp BHKP EUR 544,79 1,85 0,34 -19,66 -3,48
Pulp BHKP USD 750,78 $ -1,84 $ -0,24 -18,79 $ -2,44
Paper LWC 654,46 0,34 0,05 -6,19 -0,94
Paper Ctd WF 661,21 2,88 0,44 -6,23 -0,93
Paper A4 B-copy 831,08 8,73 1,06 -6,55 -0,78
Paper Newsprint 482,41 0,29 0,06 9,25 1,95
Kraftliner 551,67 0,11 0,02 -22,63 -3,94
White-top Kraftliner 753,34 0,74 0,10 -7,60 -1,00
Testliner 2 471,34 0,00 0,00 -8,42 -1,76
Testliner 3 441,27 -4,65 -1,04 -18,43 -4,01
RB-Fluting 436,40 -3,80 -0,86 -14,50 -3,22
PIX OCC 1.04 dd 106,96 -1,56 -1,44 -6,22 -5,50
PIX ONP/OMG 1.11 dd 126,97 0,68 0,54 -2,90 -2,23

By FOEX Indexes Ltd
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GLOBAL SPOTLIGHT ON 
TISSUE PAPER

Trade Show: 11-13 November 2014
Conference: 12-13 November 2014
Shanghai International Convention Center
Shanghai, China

Conference: 25-26 September 2014
WOW Convention Center
Istanbul, Turkey

Trade Show: 15-17 March 2016
Conference: 14-17 March 2016
New Orleans Ernest N. Morial 
Convention Center (Hall G) 
New Orleans, LA, USA

Trade Show & Conference: 
20-22 May 2015
Transamerica Expo Center
São Paulo, Brazil

Tissueworldmagazine.com

Trade Show: 17-19 March 2015
Conference: 16-19 March 2015
Fira Barcelona 
Barcelona, Spain

The Tissue World series of events, conferences and publications is the 
meeting point for the tissue industry, attracting key tissue professionals, 
tissue makers, suppliers and retailers offering a unique opportunity for them 
to network, do business and learn. Tissue World also focuses on product 
innovation, sustainability, distribution and trends and provides actionable 
content for buyers and decision makers.

For more information on Tissue World visit www.tissueworld.com 

Organised by

For more information visit  www.tissueworld.com or 
contact the Tissue World team at info@tissueworld.com

New Orleans, USA

São Paulo, Brazil

Barcelona, Spain Istanbul, Turkey

Shanghai, China
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www.sodra.com

#Moving forward
At Södra we are proud of our history and passionate 
about our future. We know where we stand and we know 
where we are going. And we know why.

This is why we invest in growth – for our customers’ sake and 
our own. For the future and the environment.

sodra #moving forward the mill 210x297 tissue world.indd   1 2014-06-04   13:15:13page_37_38_39_40_41_BarometerIssue_V009.indd   3 23/06/14   09:57
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Find out more at www.risi.com/nanocellulose

Understand nanocellulose, the technology behind this developing 
industry and its business potential

Included in RISI’s special market analysis study:

•	 Clear	explanation	of	nanocellulose,	its	forms,	preparation	and	applications

•	 Review	of	nearly	200	patents	and	patent	applications

•	 Analysis	of	markets	and	their	potential

•	 60	+	pages	of	profiles	of	those	researching	or	producing	nanocellulose

•	 Forecast	of	nanocellulose	production	to	2025

Nanocellulose_AdA4_CMYK.indd   1 3/25/2014   11:27:14 AM
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Source: FisherSolve™ © 2014 Fisher International, Inc.   
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Organised by 

For Booth Reservation, Please Contact 

asianpaper-sg@ubm.com

www.asianpapershow.com

28 - 30 April 2015, 
Jakarta International Expo, Indonesia

INCORPORATING:
• New Production Technology Show
• Paper Products Fair
• Senior Management Symposium
• New Applied Technology Conference

The Leading Event in
Asia for The Global Pulp, 
Paper and Board Industry
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INTEGRATED HYGIENE  SOLUT IONS

www.kennedy-hygiene.com
paper@kennedy-hygiene.com

The POD.
Environmentally responsible 
paper dispensing.

Thanks to its clever and easy-to-
use reserve roll mechanism, the 
POD can reduce your impact on 
the environment by preventing 
paper wastage. 
Contact us for specific paper  
roll requirements or to create  
proprietary systems.

www.linkedin.com/company/kennedy-hygiene
www.youtube.com/kennedyhygiene
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sustaina
bility

34k

50k100k

Non-wood is a sustainable resource : either residues (bagasse, straw) or from fast-growing
plants (bamboo)
Less sustainable production : environmental issues in production with silica removal, reuse of
chemicals and effluent control especially in old small mills; too small size of the mills to make
chemical recovery systems financially feasible.
To gain sustainability in production, tightening environmental regulations are imposed on non-
wood pulp mills in China.

NON-WOOD MILLS  ARE OFTEN TOO SMALL FOR FINANCIALLY 
FEASIBLE CHEMICAL RECOVERY SYSTEMS

Non-wood pulp lines with less than
34000 tonne/a capacity are to be closed.

Newly established lines
should be at least
100,000 tonne/a in capacity

Regulations in the “Twelfth 5-year Plan”

Capacity expansion projects of
bamboo pulp should be more than
50,000 tonne/a per line. ( for other non-
wood pulps, more than 34,000 ton/a
per line)

Sustainability

COPYRIGHT©PÖYRY

NON-WOOD FIBRE FOR TISSUE IN CHINA

Cost and potential margin

Non-wood pulps tend to have a price lower than wood pulp. The exception is bamboo pulp, 
which sometimes has price close to or even higher than domestic hardwood pulp

The Jumbo Reel price and the pulp price are very much in line.  Bamboo could be used as 
part of the furnish with no impact on product price.

2000

4000

6000

8000

Jumbo Roll Price
Pulp Price

Wood Bamboo Straw Bagasse

RMB/ton, VAT included Price collected in April 2014

BSKP

Domestic BHKP
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Source: Nielsen/PLMA, PLMA International Private Label Yearbook 2013 and prior years 

1.2% 

3.0% 
2.7% 

1.5% 

4.9% 

7.5% 

2.7% 2.5% 

2010 2011 2012 2013 

NATIONAL BRAND PRIVATE BRAND 

National Brand vs. Private Brand Dollar Growth (2010 – 2013) 

 RANK  PRODUCT 

 1  White Cloud, 3-ply Ultra Soft & Thick (Walmart) 88 

 2   Charmin Ultra Strong  71 

 3  Quilted Northern Ultra Plush  70 

 4  Up & Up (Target)  68 

 5  Great Value Ultra Strong (Walmart)  68 

 6  Charmin Ultra Soft 65 

 7  Nice Premium Ultra (Walgreens)  65 

 8  Cottonelle Ultra Comfort Care  64 

 9  Scott Naturals  54 

 10  Scott Extra Soft 53 

 11  Charmin Basic 52 

 12  White Cloud, 2-ply Comfort (Walmart) 51 

 13  Kirkland Signature (Costco) 51 

 14  Quilted Northern, Ultra Soft & Strong with Clean Stretch 49 

 15  Ology Soft & strong (Walgreens) 49 

OVERALL 
SCORE 

2013 Consumer Reports: Bath Tissue Performance 
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Chart	
  #	
  3	
  

Beauty	
  

Specialty	
  

Personal	
  Household	
  &	
  Pet	
  

Lo0on	
  /	
  Shampoo	
  

Bath	
  Tissue	
  /Laundry	
  /	
  Pet	
  Food	
  
Cheese	
  /	
  Ice	
  Cream	
  /	
  Yogurt	
  /	
  Crackers	
  /	
  Organics	
  /	
  Premium	
  

Source:  Hartman Group 

Categories are segmented by the degree of 
difficulty of trying or switching to Private Brands 

Private Brand Adoption Pathway	
  

-1.9% 

0.5% 

-1.6% 
-2.8% 

10.2% 

1.3% 

4.3% 

-1.0% 

BATH TISSUE PAPER TOWELS FACIAL TISSUE PAPER NAPKINS 

NATIONAL BRAND PRIVATE BRAND 

Strong Growth for Private Brand Paper Across the Segments 
Source: Nielsen Scanning xAOC market; 52 Weeks Ending 1/18/2014 

Total Category: $15.7B 
National Brand: $12B 
Private Brand: $3.7B 
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Chart	
  #	
  5	
  

Na?onal	
  Brand	
  Exclusivity	
   Dual-­‐Brand	
  Shoppers	
   Private	
  Brand	
  Exclusivity	
  
Bath	
  Tissue: 	
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Paper	
  Napkin:	
  

54%	
  
43%	
  
55%	
  
39%	
  
	
  

Bath	
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  Napkin:	
  

12%	
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13%	
  
32%	
  
	
  

Bath	
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Paper	
  Napkin:	
  

34%	
  
37%	
  
33%	
  
29%	
  
	
  

Source: Homescan Store Brand Insights 2013 

National Brand vs. Private Brand Purchasing Behavior	
  

Percentage of Households who purchased within past 12 months 
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Editorial Headquarters: 
UBM Media (Singapore) Pte Ltd | 6 Shenton Way 
#15-08 OUE Downtown 2, Singapore 068809 
Tel: +65 6592 0888 ext. 886 | Fax: +65 6438 6090 | www.ubmasia.com

The independent news provider for 
the global tissue business.
Tissue World magazine and website are the leading independent publication and 
online resource for the global tissue industry. We are dedicated to publishing essential 
information, analysis and opinion on breaking trends in business, technology, regional 
developments and sustainability to keep tissue professionals up-to-date. 
Raise your profile and get noticed by being part of the leading global publication for 
your industry!

To subscribe to Tissue World magazine or to download the media kit visit:
www.tissueworldmagazine.com 

For advertising enquiries contact 
Paolo Rampetta at paolo.rampetta@ubm.com

For editorial contact 
Helen Morris at helen.morris@ubm.com

For media partnerships contact 
Gautam Jatwani at gautam.jatwani@ubm.com

Join the conversation



Member Customs-Trade Partnership Against Terrorism

There is only one 
number one...Trebor.  
The most 
dependable source 
for parent 
rolls of Tissue, 
Towel and Napkin.  
Over 42 years 
and counting.

USA
Telephone: 732.335.4255
Fax: 732.335.4244  
www.trebor.com
Tissue • Toweling • Napkins 
Wet/Dry Crepe • Wiper Grades

By Truck

By Container

By Breakbulk

The 

LEADER
in 

Tissue
since

1972.

See us in Orlando at ISSA 

Booth #407
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